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Brandmark



LIGHT

DARK

MONO

MONO DARK

Variations



Pantone 288 Blue

R: 0 G: 45 B: 116

C: 100 M: 80 Y: 20 K: 20

L: 20 A: 11 B: -46

G: 85

Pantone 447 Gray

R: 55 G: 58 B: 54

C: 62 M: 48 Y: 52 K: 60

L: 24 A: -2 B: 2

G: 78

Pantone 447 Gray

R: 55 G: 58 B: 54

C: 62 M: 48 Y: 52 K: 60

L: 24 A: -2 B: 2

G: 78

Pantone 186 Red

R: 206 G: 14 B: 45

C: 9 M: 97 Y: 90 K: 2

L: 45 A: 67 B: 39

G: 71
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DO DO NOT

Usage

X

2 X

2 X

2 XClear Space

2 X

Change Colors Apply Gradients

Change Line Weight Stretch

Rotate Obfuscate



TITLING GOTHING MEDIUM ALL CAPS

Titling Gothic Light

Open Sans Light. Consectetuer adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Duis 

autem vel eum iriure dolor freight text black consequat, vel illum dolore eu 

feugiat nulla facilisis at vero eros et accumsan.

Open Sans Italic, cons ectetuer adipiscing elit, sed diam 

nonummy nibh euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper 

suscipit lobortis nisl ut aliquip ex ea commodo consequat. et iusto odio 

dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te 

feugait nulla facilisi.

Typography



Photography

Adapt Diversity Efficiency

Process

ActionAchievment

Pride Skilled StrengthStreamlineOwnership

Focus

Leadership

Growth

Precision

Change

KEYWORDS



Applications

















Thank you.


